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DES I G N  G U I DE  

 
This PowerPoint 2007 template produces a 36”x48” 
trifold presentation poster. You can use it to create your 
research poster and save valuable time placing titles, 
subtitles, text, and graphics.  
 
We provide a series of online tutorials that will guide 
you through the poster design process and answer your 
poster production questions. To view our template 
tutorials, go online to PosterPresentations.com and 
click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
 

 

QU ICK  START 
 

Zoom in and out 
 As you work on your poster zoom in and out to the 
level that is more comfortable to you.  
 Go to VIEW > ZOOM. 

 
Title, Authors, and Affiliations 

Start designing your poster by adding the title, the names of the 
authors, and the affiliated institutions. You can type or paste 
text into the provided boxes. The template will automatically 
adjust the size of your text to fit the title box. You can manually 
override this feature and change the size of your text.  
 
TIP: The font size of your title should be bigger than your 
name(s) and institution name(s). 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can 
insert a logo by dragging and dropping it from your desktop, copy 
and paste or by going to INSERT > PICTURES. Logos taken from 
web sites are likely to be low quality when printed. Zoom it at 
100% to see what the logo will look like on the final poster and 
make any necessary adjustments.   
 
TIP: See if your school’s logo is available on our free poster 
templates page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, 
copy and paste, or by going to INSERT > PICTURES. Resize images 
proportionally by holding down the SHIFT key and dragging one of 
the corner handles. For a professional-looking poster, do not 
distort your images by enlarging them disproportionally. 
 

 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they 
look good they will print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to 
the DESIGN menu, click on COLORS, and choose the color theme 
of your choice. You can also create your own color theme. 
 
 
 
 
 
 
 
You can also manually change the color of your background by 
going to VIEW > SLIDE MASTER.  After you finish working on the 
master be sure to go to VIEW > NORMAL to continue working on 
your poster. 
 

How to add Text 
The template comes with a number of 
pre-formatted placeholders for headers 
and text blocks. You can add more blocks 
by copying and pasting the existing ones 
or by adding a text box from the HOME 
menu.  

 

 Text size 
Adjust the size of your text based on how much content you have 
to present. The default template text offers a good starting 
point. Follow the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu 
and  
click on TABLE. A drop-down box will help you select 
rows and columns.  

You can also copy and a paste a table from Word or another 
PowerPoint document. A pasted table may need to be re-
formatted by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, Margins. 
 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or 
Word. Some reformatting may be required depending on how the 
original document has been created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see 
the column options available for this template. The poster 
columns can also be customized on the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished 
your poster, save as PDF and the bars will not be included. You 
can also delete them by going to VIEW > MASTER. On the Mac 
adjust the Page-Setup to match the Page-Setup in PowerPoint 
before you create a PDF. You can also delete them from the Slide 
Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save 
as PowerPoint or “Print-quality” PDF. 
 

Print your poster 
When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” 
button. Choose the poster type the best suits your needs and 
submit your order. If you submit a PowerPoint document you will 
be receiving a PDF proof for your approval prior to printing. If 
your order is placed and paid for before noon, Pacific, Monday 
through Friday, your order will ship out that same day. Next day, 
Second day, Third day, and Free Ground services are offered. Go 
to PosterPresentations.com for more information. 
 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  

©2015	
  PosterPresenta/ons.com	
  
2117	
  Fourth	
  Street	
  ,	
  Unit	
  C	
  	
  	
  	
  	
  	
  	
  	
  	
  
Berkeley	
  CA	
  94710	
  
posterpresenter@gmail.com	
  

Small businesses are crucial to the 
economy in the United States of 
America. They not only drive job 
growth, the overall economy, and 
account for a significant percent of 
the private workforce, but they also 
play critical roles in their respective 
communities.  
 
Many small businesses serve as a 
cultural hub for the neighborhoods 
they are stationed in, bring innovation 
to the areas they serve, allow owners 
to feel a sense of accomplishment, 
provide a sense of stability to local 
residents and increase retail 
diversity. As small businesses close, 
unemployment rises in their locales 
and communities often lose a piece 
of their culture and diverse makeup. 
 
In New York City, the rise in retail 
vacancies have been especially 
concerning, prompting the NYC 
Comptroller Scott Stringer to highlight 
this in a recent report and the NYC 
Council to introduce legislation to 
target this issue. 
 
It is important to note that retail 
vacancies account for small, mid-size 
and large businesses but this research 
focuses on small businesses. 
 

 
 
 
 
 
 

INTRODUCTION RETAIL VACANCY + SMALL BUSINESS: BY THE NUMBERS 

There has been a concerning rise in the number of retail vacancies throughout New 
York City. Existing research and data shows that the causes of this rise goes beyond 
rising rents, but also lies in changes to consumer behavior, gentrification of 
neighborhoods and a knowledge gap among many small business owners for how 
to combat this change and meet necessary demands. 
 
In New York City, the retail vacancy rise is a rapidly growing phenomenon and 
according to the New York City Comptroller’s Office accounts for as many as $185M 
annual sales tax receipts lost. 
 
The Small Business Landscape 
•  As of 2018, there were 30.2 million small businesses in the country. 
•  Small businesses employ 58.9 million people and account for 47.5% of workforce. 
•  Small businesses have also generated 65% of new net jobs since 2000. 

 
New York City’s Retail Vacancy Rise 
•  New York has seen a vacancy increase of 5.2 million sq. feet over the decade. 
•  The vacancy rate rose from 4.0 percent in 2007, to 5.6 percent in 2012.  
•  Between 2007 and 2017, retail rents rose throughout the city by a 22% average. 

Sources: U.S. Small Business Administration and NYC Comptroller’s office report Retail Vacancy in New York City 
 

WHAT’S THE CAUSE OF RETAIL VACANCIES 
1.  Changes in consumer behavior. Consumer demand that changes as a result of 

gentrification and changes in the preference of current residents force businesses 
to either meet the demand or face a strain on profit. 

2.  Rises in rent. This is the simplest factor for the rise in vacancies, but is often a result 
of a change in housing supply resulting in new residents. 

3.  Knowledge gap. Owners who don’t have the knowledge for dealing with the 
changes in rent increases and consumer preference are often forced to close. 

4.  Decrease in demand. Beyond neighborhood change, businesses are often 
forced to close due to a change in the demand for their product. 

CONCLUSIONS 
Retail businesses, specifically those 
that are small businesses deserve 
policy attention from leaders 
throughout the country, and 
lawmakers can take immediate steps 
to lessen the obstacles that small 
businesses face.  
1.  Conduct additional outreach to 

make all small businesses aware of 
the resources available to them. 

2.  Consider passing the Small Business 
Jobs Survival Act (SBJSA). 

3.  Provide tax incentives for small 
businesses to lighten the 
operational expenses. 

4.  Consider commercial tenant rent 
stabilization. 
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